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Course Name:

International Business


2015 Summer Semester

Course Number:
STRT-261-30



Tuesday and Thursday 6:00pm-8:30pm   

Classroom:

640 Mass. Ave, NW Room C217

Instructor:

Craig S. O’Connor


Office Hours: By appointment

Telephone:

(240) 997-5868


email: oconnoc1@georgetown.edu

Catalog Description: Introduction to the basic concepts and practices in international business, with a main emphasis on operational and management problems of multinational corporations. Topics to be covered include the nature and characteristics of international business, strategy and structure of multinational corporations (“MNCs”), problems of foreign direct investments, conflicts between host countries and MNCs, effects of MNCs on the economy, and career issues in international business.
Required Reading
Czinkota, Michael R., Ilkka A. Ronkainen, and Michael H. Moffet,

International Business 8h Edition  

Purpose: The course is designed to provide a comprehensive and up-to-date overview of international business and the institutions involved in the process. Although there is an underlying universality to the basic principles of business administration, the application of these principles present unique challenges to those involved in international business. Theory will be emphasized for a normative understanding; practical aspects are emphasized to show the relevance of theory to the “real world.” The course will emphasize the identification and analysis of environmental differences. Challenges in international business will be analyzed from the point of view of both small- and medium-sized firms as well as multinational corporations. The course will also emphasize the policy-related aspects of international business.

Objectives
1. To gain an understanding and appreciation of the globalization of the world marketplace and its diversity.

2. To develop a working knowledge of the special vocabulary used in international business and the policy issues surrounding the area.

3. To present ways in which international firms cope with economic conditions; finance and accounting practices; marketing and advertising practices; local, national and international politics; and personnel and management problems arising from cultural and ethical variants.

4. To develop a working knowledge of the national and multilateral institutions active in international business.
5. To expose students to the present and future opportunities in international business and emerging markets.
Course Procedure

This course follows a lecture and discussion format, with strong emphasis on student participation. 

a)  Due to the course format, it is essential that each student has read the assigned materials prior to the class.  Class discussion will focus on illustrating the concepts covered in the assigned materials, clarification of points not well understood, and additional material related to the subject.

b) Research paper: Students will prepare an independent research paper on the topic of their choice in collaboration with the instructor.    

c) Cases will be assigned. The cases will serve to illustrate the concepts and issues outlined in the course and provide the student with an opportunity to apply the concepts in answering the questions that follow each case. Students will work in teams to prepare brief presentations to the class.

Grade Determination

There will be a midterm and final examination. The examinations are non-cumulative (except for the basic concepts). The examinations will consist of multiple choice, short-answer, and essay questions. The questions will be drawn from the material covered in the text, material discussed in class, and assignments. 

The final grade will be determined as follows:


Research Paper

33%
Midterm Examination

33%
Final Examination

34%
Attendance Policy

Policies governing teacher/student responsibilities are established by the University and by the Executive Council of the Georgetown School of Business. Please consult the University Bulletin, the University Faculty handbook, and the GSB Faculty Administration Manual, and the GSB Executive Council policy decisions. One policy is of special importance:

“Students are responsible for adhering to all course procedures and policies, including class attendance, set down by an instructor for the successful completion of the course; absence from class for whatever reason carries with it the obligation of making up missed work.

Faculty members have a right to request their students to notify them well in advance of their intention of being absent from class on a major religious holiday.

Faculty members should make every effort not to schedule a test, quiz, or oral presentation on a major religious holiday so as to encourage rather than discourage students from attending religious services of their choice. However, should such scheduling be absolutely necessary, every effort should be made by the faculty member to permit students to make up missed tests or oral presentations. 

In no case may a faculty member assign extra work beyond normal course requirements due to such absences. 

Students who fail to notify their faculty members have no right to expect that they will be permitted to make up a scheduled examination, test, quiz, or oral presentation.”

INTERNATIONAL BUSINESS - COURSE OUTLINE

DATE

TOPIC








ASSIGNMENT

6/2

Introduction to the Course



The International Business Imperative



Chapter 1 

6/4

Globalization of Business





Chapter 9






Emerging Markets








6/9

Emerging Markets: India

6/11

Productivity and National Competitiveness






The Theory of International Trade and Investment


Chapter 5
6/16

Emerging Markets: Brazil



Emerging Markets: Russia
 

6/18

Emerging Markets: China







6/23

no class (make up date to be determined)

6/25

The International Activity of the Nation



Chapter 6

Economic Integration






Chapter 8



Culture and International Business




Chap. 2
6/30

MIDTERM EXAMINATION

7/3

International Financial Institutions




Chapter 7

7/7
 
International Trade Finance



Managing Foreign Exchange Risk




Chap.17
7/9

International Project Finance






7/14

International Marketing





Chap.14



International Services






Chapter 15




7/16

Case Assignment: Zara – Growth in International Markets
7/21

Research Paper Presentations; Research Papers due
7/23

FINAL EXAMINATION
